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'BUT WHAT DOES IT MEAN
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The 5¢ - v consists of space reIated goods and servuces both publlc and
private. Thls |ncIudes goods and services that: SRS T e S

- Are used in space, or dlrectly support those used in space " ; A

- Require direct input from space to functlon or dlrectly support those that do,
- Are associated with studying space -
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3% (CIVIL + MILITARY)

CHINA 11%
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JAPAN 5%

DOWNSTREAM

97% RUSSIA 3% =
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EUROPE 15%

GOVERNMENT: 102 B
SUBLIC CIVIL + DEFENSE
60%
SPENDING  puunly ey
NOT CONTRACTED

USA 60%
(Gov. activities:

internal/R&D costs)
40%

*Source: EUROCONSULT — Government Space Programs 2022

Source EUROCONSULT - Sace Econom Report _
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SPACE MARKET VALUE: Upstream vs. Downstream
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29% Market share mondiale per I'Europa

5 shares (from 24% DS to 29% US)
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Source: ESA Council — Report on Space Economy, October 2022



'NEAR FUTURE: A «SATELLT UNT» FOR 7
'SPACE ECONOMY... ' '

What does the Travel and Tourism

Quantifies the impact of travel and tourism activity o

Standard System | cconomy
of National & Compares travel spending by households, business a AN ATTEMPT TO MEASU RE
Accounts government
NI THE SIZE OF ECONOMIC
racks the value of tourism exports (inbound tourism
imports (outbound tourism) ACTIVITIES OR SECTORS

Measures the contribution of tourism to GDP WHICH ARE NOT INCLU DED
IN THE ESTABLISHED
NATIONAL ACCOUNTS

*Unesco Istitute for Statistics

ASI " and ISTAT (ItaI|an Natlonal Statlstlcal Instltute) are about .to start a |
coIIaboratlon in order to create a ITALIAN SPACE ECONOMY SATELLITE ACCOUNT



Companies Premises non HQ
Turin - @ Companies HQ
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© Milan - 17 Companies HQ
Roma - 79 Companies HQ

1-3 Premises

Naples - 14 Companies

~ 300 companies

Big
comanies
17%

4-5 Premises

6-15 Premises
B 1662 Premises
B 63-150 Premises

~ 8.000 employees

3 business associations:
= AIAD (ltalian Industries Federation for Aerospace, Defence and Security)
= AIPAS (Association of Italian Companies for Space Activities)
= ASAS (Association for Space-Based Applications and Services)

15 Regional Technology Districts

1 National Aerospace Technology Cluster (CTNA)

2 ESA BIC (Business Incubation Centers) + 3 more on their ways to be
become operational, for supporting the growth of space sturtups

_ Italién Sp'é_ce‘-fVaIue' Chai‘n
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A wide network of Italian universities, leveragaing on a deep an solid scientific heritage, offers highly-qualified
STEM education courses, as well as cooperation with ASI and the industry for scientific research, technology
transfer projects and socio-economic studies.

ITALIAN SPACE-RELATED UNIVERSITIES ITALIAN UNIVERSITIES WITH A COOPERATION AGREEMENT SIGNED WITH
SAPIENZA - ()nekimanco {mm) i Wi @riicsi
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UNIVERSITIES RESEARCH CENTRES/INSTITUTES

= 31 framework agreements = 8 framework agreements
(29 Universities and 2 Consortia of Universities)
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" Telecoms &
Navigation




IMPRENDITORI ED ATTORI f N
FINANZIARI FOCALIZZATI SU
MATURITA COMMERCIALE E

SOSTENIBILITA ECONOMICA

INCREMENTO RISORSE PRIVATE ' NUOVI FATTORI

INCREMENTO DEI FONDI GLOBALI
PUBBLICI PER | ABILITANTI
PROGRAMMI SPAZIALI PER EVOLUZIONE DEL
SETTORE SPAZIALE
‘l._"_\\_-- -
PRIVATE st ny £
.. EQUITY _ - - -,
G DISPONIBILITA DATI
- ‘ SPAZIALI, :
INTELLIGENZA |
ARTIFICIALE, '_ \
CAPACITA DI o
CALCOLO,
MINIATURIZZAZIONE,
ECC.

Gra2|e aIIa dlSpO’FIlbIlIta di mgentl capltall privati sie passatn da una «corsa aIIo Spazio», -
di carattere prevalentemente saentlflco strateglco ad una vera e proprla S T @

e SPACEECONOMY.. = - . = ™=




| O Dramatic reduction in launch costs
COST 44 ‘__Ihcrea.sing trend to re-use rockets
REDUCTION - U Small c:ubesat/.nanqsa_tel_llte trend
m .- ; m-T -'. -- " : - . : £ t
E : NEW B2k Top VCs mvestmg in Space Tech il
2 . INVESTORS =} _New Space «Barons»
o S - U late stage Global Investors =
E \ € ;- . B Easier access to Space for ,.:-.3-1_.:_':_".'_ :
V) \—/ g NEW 19 Commerual Players “#=
; - APPLICATIONS .-EI ‘Key role in the digital economy
1] . : C!.Integrated Appllcatlons
< ' -Q In- Orblt Serwcmg R
NEW O Ukrain/Russia conflict
GEOPOLITICS | O china as main global actor

O New moon and mars space race
U National Security
O Sustainability

Asi

Agenzio Spoziole ltoliona

""ARE

UPGRADING
THEIR
ROLE...



START-UP
SUPPORT

ssse L EA D I N G SPACE . ACTIVITIES - /" promoTiING
| TO AN -_; T & SUSTAINABILITY - - GEN'EDRZ‘“;ION
I NTEG RATE . | socio Integrated INCUBATION

ELONUWIEL Vision of &

VISIO N O F clb s | SPACE éCCELERATION £

&

iU DEDICATED
FINANCIAL
TOOLS




FOSTERING ENTREPRENEURSHIP IN SPACE ECONOMY

'~.

IDEA- - INcuBATION ) ( ACCELERATION

@ENETU(@N ] ESA BiC ltaly. Network -+ - -Promoting, Supporting,
AND LOCAL ~Interactionand oyt and Participatingin Space
e B contamination with deep_ Acceleration Programs =

S@PP@RT : : tech incubators .| >2023: Space Foundefs.
Challenges Competions | 92023 New Opemngs _ : [T finally published i
Sponsorhisp . 2BIC Lazio renewal . 2024 increasing ASt - .
Free legal aid - .21 other BIC in the next d "'preéince,ir'i"-ra'keof'f":" :
= An ASl offical future, e '

challenge for the future? -

CASSINI

Hackathons & Mentoring

>esa

business
incubation
centre

TECHNOLOGY DEV. FINANCING

| (Ffseace 18

VENTURE-

CAPITALAND

FINANCIAL -
- -ACTORS

Supportmg and Promotmg

the spread of new financial

tools dedicated tQ Space

.| DEIF/CNES Collaboration
<. in 20247 :

>ASI partlt:lpatlon in VC
-'fund'.wj-' i

European
Investment Bank
=

Cummlsslon

CASSINI - Access to finance [§

COMMERCIALIZATION

IMPACTS ON
MARKET AND
- SOCIETY

| Promoting studies
+ dedicated to market

analysis, market
estimates, socio-
economic impacts..
—>ISTAT collaboration for

- the Space Economy _ -

Satellite Account
->New studies for

. 2023/2024

T

Istituto Nazionale
di Stafistica

IMPACTS



THE CASSINI HACKATHON ITALY

| | the CASSINI HACKATHON in. ITALY prowdlng experts and professmnals for the
evaluation commlttes and also support the local organization managed by different italian
actors of the ecosystem ROMA (Lazlo Innova) BARI (Planetek) FEA (Tormo)

7y Al . Bt 2w o ASIhas aIready
‘i’ &k: S o -4 g ; | guarantEEd its
: e qunsotshlp to FEA for
< Driven designer > . 0 theorganizationof the :
: e | focused on « Space for
bl R : \ = Internatlonal
'1,L for Defence &

| --Development &
“Humanitarian AID”

Security

CASSINI

Hackathons & Mentoring
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ESA BIC ITALY NETWORK

PARTN ERSHIP WITH REGIONE

2005

2021

2023

2024

PARTNERSHIP WITH I3P OFFICIAL

ESA BIC TORINO

Asi

Agenzio Spoziole ltoliona

LAZIO AND LAZIO INNOVA
ESA BIC LAZIO

INCUBATOR (o] THE. POLITO

3 NEW ESA 'BICS,IN'ITALY :

ESA BIC MILAN" _ et y
ESA BIC PADUA B e ] T B Gpnm i e N
ESA BIC BRINDISI SRR IR e o : - Caa

ESA BIC LAZIO EXTENSION

AND THE NEXT YEARS? THINKING
ABOUT NEW BICs IN ITALY

@



- SPACEFOUNDERS PROGRAM =

THE SPACE TECH ELITE ACCELERATOR FOR MOST PROMISING EUROPEAN SPACE START-UPS

' !r!li | ]
. Official sugnatu re of the MoU il o 6 e T
between CNES/U NIBW/ASI E——" - id
: : -- University of the Bundeswehr-'. . National Centre for Space Italian Space I
A Munich - UniBw A Studies - CNES e Agency - ASI
 First SPACEFOUNDERS Demo et ;

~ Day in Italy: Rom_e_

founders@unlbw -' SpaceFounders France SAS == ASTimplementingteam {8
— UniBw department CNES 100% subsidiary 78D
( SPACE Zeli i s
/ FOUNDERS [

ASI publish alTT fd'SeIeCt the

ITALIAN IMPLEMENTING
ENTITY: SITO WEB ASI!

German Aerospace

European Space
Agency ESA

Center - DLR




SCALEUP: CONTRIBUTIONS IN

SCALEUP COMPLEMENTS EXISTING PROGRAMMES

CASH FLOW

Intelectisal
Proparty

ScaleUp INNOVATE

Boosting innovation and commercialisation
in the European space sector

/7% INCUBATOR
(5

E € 10K-€ 1M ;

Technology Readiness Level (TRL) 1

\I/

THE COMPANY'S LIFE CY

~ 0
\,
\ -
BUSINESS
ANGEL

= — INITIALIDEA | ,/_\

ESA R&D
Programmes

VENTURE

CAPITAL
UP TO € 10M

o

TRL 7

TRLS

ScaleUp INVEST

Supperting the development of scale-up ventures
in new space markets ESA Marketplace

)

TURN AROUNDS
> €10M

INSTITUTIONAL INVESTORS

(@

GROWTH CAPITAL
> €10M

PRIVATE EQUITY / LEVERAGED BUYOUT

TIME / TRL

1P / SPAC coMpany @

PERS

Pl A" FUNDS |

w@

Te_ch né_logy'ﬁansfer ar

turnover

MATURITY B

Asi
S RING THE s
SUBSCRIBED THE
" (COMMERCIALIZATION AND
INNOVATION) WITH A TOTAL

AMOUNT FO




gj
Agenzio Spoziole ltoliona

Technology Brokers have two ma|n obJectlves Flrst to solve industrial challenges using
innovative space technology Second, to help cuttlng edge companles bring the|r terrestrial
s e |nnovat|ons into the space domaln '
Technology Brokers use a comblnatlon of market pull and technology push to find the best
solutlon to your problem They are part of the reglonal and national innovation ecosystems of
| the|r country, but act as a network to ensure a pan European reach

ASI SPONSORED THE ESA CALL FOR THE ITALIAN TT BROKER
APPLY ON ESASTAR.INT
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