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Impact stories 
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TTO Impacts 
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Where it starts 
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Where does it go? 
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Audiences 
•  University	  Administrators/Managers	  
•  University	  Academics	  
•  University	  Researchers	  
•  University	  Students	  &	  Parents	  
•  Government	  

•  Local	  
•  Regional	  
•  Na>onal	  	  
•  Interna>onal	  

•  General	  public	  
•  Industry	  
•  Ins>tu>ons	  
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“Universi>es	  do	  technology	  transfer	  as	  part	  of	  their	  
mission	  to	  deliver	  impact	  for	  society	  (including	  the	  
economy)”	  
	  
University	  KE	  Framework:	  good	  prac>ce	  in	  technology	  
transfer.	  
Report	  to	  UK	  higher	  educa>on	  sector	  and	  Hefce	  by	  
McMillan	  group,	  September	  2016	  
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The wise TTO 

•  Explain	  how	  you	  improve	  the	  brand	  
•  The	  wise	  TTO	  will	  put	  a	  large	  amount	  of	  

effort	  into	  helping	  the	  university	  
understand	  how	  the	  TTO	  brings	  substan>al	  
value	  to	  the	  university	  in	  many	  different	  
ways,	  and	  how	  the	  TTO	  ac>vi>es	  
strengthen	  the	  university	  brand.	  	  
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Who is responsible? 

•  New	  Director	  of	  Marke>ng	  and	  Advancement	  appointed	  
•  She	  leads	  a	  team	  of	  staff	  covering	  media	  and	  corporate	  

rela>ons,	  internal	  and	  student	  communica>ons,	  web	  and	  
digital,	  recruitment	  and	  corporate	  marke>ng,	  UK	  student	  
recruitment,	  enquiries	  and	  schools	  liaison.	  

•  As	  [University’s]	  first	  Director	  of	  Marke>ng	  and	  
Advancement,	  she	  will	  be	  responsible	  for	  leading	  six	  key	  
areas	  of	  ac>vity	  –	  marke>ng,	  student	  recruitment,	  
design	  and	  print,	  communica>ons,	  development	  
and	  alumni	  rela>ons,	  and	  the	  interna>onal	  
office.	  

www.technologytransferinnovation.com                                                              @TomHockadayOxon 



#StartedInOxford 

www.technologytransferinnovation.com                                                              @TomHockadayOxon 



How 

1.  Explain	  how	  you	  improve	  the	  brand	  
	  Economic	  –	  industry,	  start-‐ups,	  jobs	  
	  Social,	  Cultural,	  Poli>cal	  –	  healthcare,	  environment	  
	  Alumni	  

2.  Work	  with	  University	  to	  create	  stories	  
	  Press	  office,	  communica>ons	  office	  
	  Speeches,	  Annual	  Reports	  
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